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The tobacco industry intentionally deploys predatory tactics to hook people who live in rural communities

to its products by spending millions on advertising at fishing, rodeo and baseball events, and through advertising
portraying the user as “hard working.” As a result, people who live in rural communities are significantly more
likely to use cigarettes, chewing tobacco and snuff than those who live in cities.
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Adults Living in Rural Communities

People who use tobacco products
and live in rural communities
are less likely to receive the help
they need to kick the habit.

This is due to systemic, provider and
individual barriers, as well as a lack
of smoking cessation counseling and

@@@@@ social supports.
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