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The tobacco industry began marketing to Asian Americans and Pacific Islanders Asian
Americans and Pacific Islanders in the 1980s and 1990s. Why? Because of the groups’
increasing population and purchasing power, high smoking rates in their countries of

origin and brand loyalty to American products. This predatory marketing continues today.
Tobacco companies work hard to gain the trust and confidence of Asian American and
Pacific Islander groups. They often sponsor East Asian, Asian American and Pacific Islander
community events and festivals.

While Asian Americans have the lowest cigarette smoking rates compared with other racial and ethnic groups,
prevalence of cigarette smoking among this population varies considerably by sub-group.
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